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Act.IL is a joint venture of the Israeli American Council (IAC) and the Interdisciplinary Center (IDC), based 
on IDC’s "Situation Room” that was founded during Operations "Pillar of defense” (2012) and "Protective 
Edge” (2014). 

According to the Times of Israel, ”... Act.IL has quickly turned into one of the fastest growing Israel advocacy 
groups ever”. Act.lL’s growing online community is made of 15,000 activists, with an HQ in Israel and 7 
branches in the U.S. 


For the first time in the history of pro-Israel activism, Act.IL is using a revolutionary 
mobile and web system to support Israel online. By Crowdsourcing Online Activism, Act.IL 
combines efforts of Israel supporters from around the world in order to generate a strong 
and effective online presence to support Israel and combat the de-legitimization efforts 
against it. 











k Prof. Uriel Reichman, President and Founder of the Interdisciplinary Center (Herzliya) I am very 
. proud of our students who brought the fight against the BDS to all corners of the world in 

I order to defend the name and the cause of the State of Israel. Israel is torn between many 

disagreements and is a split society. However, when it comes to the existence of the state, and 
the legitimacy of the State of Israel is under attack, it is clear that everybody should be involved 
and defend the country. Act.IL is a powerful representation of all that I DC stands for: exemplary 
research and hi-tech prowess, the fact that its student body is a mostly international one, and being proud 
advocates of the State of Israel. There is no place more natural, in my view, to combat BDS than IDC, and there 
is no better partner than the IAC to build the bridge between Israel and the Jewish world. - Prof. Uriel Reichman, 
President and Founder The Interdisciplinary Center (IDC) Herzliya. 

Shoham Nicolet, Co-Founder and CEO of Israeli-American Council ight rg EDS 
Semitism is a necessity not only for the future of our beloved Israel, but also for the sake of 
our own children in America. The anti-Israel movement is a network of darkness. In order to 

I defeat a network, we must build a network. Act.IL is doing exactly that. It is a global network 

that turns on multiple spotlights, in the face of dark and hate. Together with many of our 
great partners, we at IDC and IAC are turning our vision into reality. Our cutting-edge technology 
organizes, connects, engages and empowers local on-ground communities in the cloud. Individual activists are 
turning into synchronized forces of truth and goodness. At times they need to fight, and in most other times 
making sure the story of Israel and our people is told and voiced clearly. We believe in the power of the many, and 
this is exactly what Act.IL is all about. 

Yarden Ben Yosef, Founder of Act.IL Partners, Supporters, Dear Act.IL community members, I 
i am proud to share with you this booklet, presenting the progress we made all of us together in 

' H the past three years. How we succeeded as a community to turn a vision into reality, and one 

f we can all be proud of. Act.IL is changing the rules of the game in the battle for Israel’s image 
worldwide, and the fight against the delegitimization movements. We are doing so using a 
unique combination of technology, people, and an organized method of work. Coordinated online 
activism is the future of civil organizations who seek to make an impact in their field and I am proud we are 
pioneers in our field, leading the pro-Israel community to new and effective places. The story of Act.IL is the story 
of the people who comprize it, 15,000 Israel supporters from 70 countries who proudly say it is time we take 
responsibility. I wish to thank all our partners, supporters and dear volunteers - none of this would have been 
possible without you. 








OUR VISION 

Our vision is to create an online community that will act to promote a positive 
influence on the international public opinion towards the state of Israel via 
social media platforms. Anyone, Anywhere, Anytime. 

OURMRINGORL 

Is to positively inform and influence foreign publics and create an efficient and 
effective battle against the growing trend of the boycott movement (BDS) and 
the delegitimization of the State of Israel. 


IMPACT IN NUMBERS 

Since its beginning as a student initiative at IDC Herzliya, Act.IL has turned into 
an international organization that is changing the rules of the game online. Using 
technological tools and creative thinking, Israel supporters worldwide move from 
being passive to active online members for Israel. 
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2018 > 15,000 
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1,580 MISSIONS 

RRE COMPLETED 
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YOUNGEST HCT.IL RPP USER IS 
13 YEARS OLD AND THE OLDEST 
USER IS 94 YEARS OLD 
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Establishment of Act.IL, 
a joint collaboration 
of IDC and IAC 


ACT.IL 
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Boston 



Opening the Act.IL 
New York, Philadelphia 
and Orange County 
(California) Media Rooms 



5,000 Act.IL simulator 
workshop trainees 
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CROWDSOURCING OF 
PRO-ISRRELONL NE 
ACTIVISM 

“THIS IS THE STORY OF p fl TO DO R RIPPLE 
EFFECT OF DIFFERENT COMMUNITIES AND, 

IN THE END, TO CRERTE R HUGE CROWDSOURCING 
OF ONLINE RCTIVISM FOR THE JEWISH PEOPLE 
RND ISRAEL.” 

JEWISH JOURNAL 


CHANGING THE NARRATIVE ONLINE 


We believe that these days every smartphone owner can become an 
online diplomat, and can try to influence world public opinion from 
the comfort of their home. All they need is the will to commit to the 
task, and the tools to perform it 


Social media has become the main platform in the modern world for consumption 
of news, and prolific users enjoy significant influence over readers’ opinions. News 
consumers these days regard the comments section on news websites and social 
media as a significant part of the story. Therefore, we direct our community to add 
and support pro-Israel comments on international articles online, turning those 
comments to be the first one international followers read. 




TIT Proche-Orient 
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CASE STUDY: 

Using crowdsourcing of online activism, 
Act.IL reached top comment on over 
30 leading news sources online, such 
as CNN, BBC, Al-Jazeera English. Total 
reach during the events was 84 million. 


Read full article on 
Act.lL's work during the 
Gaza events in 2018 




Diana Roll, app user from Germany “there is so much anti-Israel activity on social media that I 
find it very important to share good things about Israel and counter the hate” 
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REMOVING 
INCITEMENT 
FROM THE WEB 


SUCCESS RATE OF REMOVING INCITEMENT 

0 © ® ® 

G7% 51% 92% 12% 


TOTAL SUCCESS RATE OF REMOVING INCITEMENT 70% 


Every day activists from around the world report inciting 
content through different Act.IL platforms and together 
generate effectiveness that does not exist anywhere else. 


CASE STUDY: 

An Act.IL community member individually reported an 
anti-Semitic post on Facebook and repeatedly received 
Facebook’s response that the post doesn’t violate 
Facebook’s standards, and thus, will remain online. Act.IL 
uploaded the post as a mission on the app, and hundreds 
of activists reported the inciting content to Facebook. As a 
result, the post was removed less than 48 hours later. 
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Mustafa, from Baghdad, Iraq, “I do this in order to eliminate all forms of discrimination and 
terrorism that cause hatred between the Arab brothers and the Jewish brothers... I hope one day 
that we can reach each other and visit each other’s countries (Israel/Iraq).” 


COMMUNITIES OF EXPERTS 


Act.lL’s role in managing communities of experts is to connect needs of 
pro-Israel individuals and organizations to a relevant volunteer expert. 
In practice, the graphic designers community will receive calls to create 
designs, video-editors will be called to edit, and bloggers will write 
texts for different purposes. Those community members will be given 
the platform to utilize their skills to support Israel. 



CASE STUDY: 

The first campaign of the graphic designers community was 70 Years for Israel, with the goal of 
celebrating Israel’s unique features in honors of its 70 years of independence. 

The campaign was made into an exhibiton that was presented in 25 locations around the world. 



© Rotem Fishelson, Holon Institute of Technology “I heard that Act.IL is looking for graphic 

designers to engage in the 70 years celebrations of Israel in a way they love the most - art and 
design. I shared this opportunity with my students and they created 50 different posters for 
Israel’s independence day. I believe this community has huge potential to support Israel” 
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ONLINE ACTIVISM CAMPAIGN 

IS 



'J 

Act.lL’s online activism campaigns are based on tailor I 


made pro-Israel content, thorough research regarding 
the specific target audience and the goals of the 
campaign. We estimate our success by asking ourselves 
not only “how many were exposed to our content?” but 
also by “who was exposed to our message?” 





“NO LOGO” STRATEGY 

One of the most unique aspects in our activity is our 
“no-logo” strategy. The no-logo strategy allows anyone to use our 
content, and makes it easier than ever to reach audiences that aren’t 
necessarily pro Israel since they look at the content without a bias 
that is based on who created the content. 


CASE STUDY: 

A Stanford student who is a Residential Assistant on campus 
published an aggressive post saying he is going to “Physically fight” 
Zionists on campus next year. RA’s are “in charge of student's well 
being” and this post was clearly far from that. 

Following the community and students request for assistance, Act. 

IL led, in collaboration with other Jewish and pro-Israel groups, a 
campaign that resulted in over 4500 Emails that were sent to the 
administration and thousands signing a petition calling the University 
to fire him from his official (RA) position. Stanford University 
decided to fire the student and released a formal statement. 



Ronnie Hazan, OC Media Room “I heard about Act.IL through my Israeli Scouts troop leader and knew 
I had to join to do everything I could to help Israel. I became part of the Online Activism team and 
got the privilege of finding missions that were both positive and negative. We were able to show the 
beauty that Israel has to offer and take down the delegitimization of Israel on social media platforms!” 




RCT.IL 
WORKSHOPS 


The goals of our workshop sessions are to raise 
awareness to the phenomenon of the delegitimization 
of Israel online, give tools to combat it, and join new 
members to our online community. 




The Act.IL Simulation is a one of 
a kind workshop, that gives the 
participants a chance to actively 
take part in pro-Israel online 
activism, by being exposed to a 
variety of scenarios and planning 
tailor-made social media campaigns 
about them. To this day, over 6,000 
people experienced our workshops 
in Israel, the U.S, and Europe. 

All workshop participants join our 
online community, helping it reach 
the current number of 15,000 online 
volunteer activists. 



Zach Stern, Jerusalem U “This is arguably the most important thing that any israel advocate 
can do. People so often forget that Israel advocacy is in essence Public relations” 
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IRC MEDIA ROOMS 



The Media Rooms’ mission is to empower and engage communities to act for 
the state of Israel on social media platforms. They are aimed at serving as the 
community’s engine for activism to support Israel online and join 
Act.lL’s international efforts. The Media Rooms vision came to life thanks to 


MEDIF) ROOMS 
TIMELINE RND 
PARTNERSHIPS 


the generous support and belief of exceptional organizations and individuals. 



JANUARY 2017 

Boston - IAC Boston 
and CJP Boston 

MRY 2017 

New Jersey - IAC 
NJ. UJA, and 
Kaplen JCC on the 
Palisades 

JANUARY 2018 

OC - Samueli 
Foundation and Jewish 
Federation and Family 
Services of OC 

FEBRURRY 2018 

New York - IAC NY, 
Philadelphia - IAC 
Philadelphia 

RUGUST2018 

Los Angeles - IAC LA, 
Jewish Community 
Foundation of Los 
Angeles; Florida - Katz 
Yeshiva High School of 
South Florida 


Maria Blekher, PhD, Mentor at NJ Media room “From my perspective as a professor of Digital 
Media and a member of the Israeli community in the U.S., Act.IL is doing an amazing job by using 
the power of digital and social media to change the perception about Israel online.” 
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NEW JERSY BOSTON PHILADELPHIA ORANGE COUNTY NEW YORK 

IRC NJ, UJH, KHPLEN JCC IAC BOSTON, CJP BOSTON IRC PHILADELPHIA SHMUELI FOUNDATION, JFFS IHC NY IRC FLORIDA, PRIVATE DONORS 

ONTHEPRLISHDES 


NUMBERS: 


NUMBERS: 


NUMBERS: 


NUMBERS: 


NUMBERS: 


NUMBERS: 



Since June 2017 

40 members 

6 campaigns 

36 workshops 

230 online missions 

8 community events 

1250 members of community in 

app & Facebook 

250 workshop participants 

20 collaborations 


Since January 2017 

48 members 

11 campaigns 

25 workshops 

120 online missions 

8 community events 

618 members of community in 

app & Facebook 

400 workshop participants 

18 collaborations 


Since February 2018 

19 members 

1 campaign 
6 workshops 

20 online missions 

2 community events 

305 members of community in 
app & Facebook 
45 workshop participants 
5 collaborations 


Since February 2018 

17 members 
1 campaigns 
17 workshops 
43 online missions 
3 community events 
98 members of community in 
app & Facebook 
70 workshop participants 
5 collaborations 


Since February 2018 

23 members 

1 campaign 

3 workshops 

17 online missions 

5 community events 

461 members of community in app & 

Facebook 

60 workshop participants 
12 collaborations 


Since September 2018 

15 members 


CASE STUDY: 

The "Israel street quiz” campaign 
aimed to present a different point 
of view on Israel to people who are 
not affiliated with it. The campaign 
reached 50k views in 1 week. 


CASE STUDY: 

The Boston online community 
disrupted a BDS resolution 
and blocked its passing in the 
Cambridge city council. So much 
so, that the electronic intifada 
wrote an article calling the Boston 
media room "agents of Mossad.” 


CASE STUDY: 

The Philadelphia orchestra announced 
it is coming to Israel and received 
a fierce backlash for that. The 
Philadelphia online community created 
a campaign encouraging their visit as 
well as welcomed them in Israel and in 
Philadelphia, showing unprecedented 
online and offline support. 


CASE STUDY: 

A student at UC Riverside led an 
official campus tour wearing a 
"Jerusalem is the Capital of 
Palestine” t-shirt. The OC 
online community sent letters to 
the administration, leading them 
to release a formal statement 
reinforcing dress code guidelines for 
official campus tours. 


CASE STUDY: 

the “Jews are indigenous to their 
land” campaign comes to educate 
the young professionals in NYC 
about Israel being the only country 
in the world that has the same 
name, same location and same 
language as it had 3,000 years ago. 


CASE STUDY: 

The Florida Media Room is unique 
due to a pilot program with the Katz 
Yeshiva High School of South Florida. 
The Media Room is an elective at the 
school, creating a leading team of 
students that will engage their school 
and larger community in pro-Israel 
online activity. 


LOS HNGELES MEDIA ROOM TO BE OPENED SOON 
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IHCL.H, LOS HNGELES FOUNDATION 
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PARTNERSHIPS 


THE PUBLIC DIPLOMACY PROGRAM AT IOC HERZLIYA 


Our collaborative approach is reflected in all aspects of our activity. We strongly believe in collaborations 
as an asset that strengthens Israel and creates a much bigger impact worldwide. 



A SPECIAL THANKS TO ALL OF OUR SUPPORTERS WHO BELIEVE IN OUR VISION AND MAKE IT COME TO LIFE 

HERZLIYA <HAC MACCABEE ^CEJP CJ P ' 

WE1L-BLOCH 

foundation IYM0US DONORS GOODMAN FAMILY SUPPORTING FOUNDATION 



The Public Diplomacy 
Program, a collaboration 
* IDC of Act.IL, the Abba Eban 

HERZLIYA institute, Sammy Ofer School 
of Communications, and the 
Lauder School of Government, 
Diplomacy and Strategy, is aimed for leading 
students from all schools at the Interdisciplinary 
Center (IDC) Herzliya, in their senior year, who 
wish to acquire a deep understanding of both 
the theoretical and practical tools required for 
effective public diplomacy in our information 
age. Each year, 20 honor students take part in the 
program. 

The program, which utilizes content from 
governance, communication, psychology and 
marketing, provides students with a deep 
understanding of today’s diplomatic landscape 


and teaches them how to deal with a variety of 
challenges in the diplomatic and advocacy arenas. 
In addition to extensive academic knowledge, 
students are given the opportunity to apply the 
skills they learnt throughout the program, and 
to acquire practical experience through a unique 
internship at Act.IL 

STUDY TOUR TO THE U.S: 

In April 2017 the first study tour of the Public 
Diplomacy program took place in the United 
States. During their visit to the United States, they 
met with the leading representatives of the Israeli 
Diplomatic Corp in New York, held meetings with 
Congressmen, journalists and senior academics, 
toured the UN Headquarters, Congress, NYT 
offices, Research Institutes and engaged with 
Jewish students and communities. 
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MEDIA COVERAGE 
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Act.IL had countless appearances on Israeli, American and 
international TV shows, news articles, radio interviews 
and social media. In addition, anti-Israel news sources and 
organizations show a lot of interest in Act.lL’s work and make 
sure to cover many of our online moves, proving we are in the 
right direction:) 

The App That BDS Fears 

AARON RANDIER JAM E. 201E ISRAEL f t % © 

Pro-Israel advocates who are fed up with the rhetoric from the Boycott. 

Divestment and Sanctions (BDS) movement now have a tool they can use to 
fight BDS: theAct.IL app. 

The app. a joint project by the Israeli-American Council (IAC). Interdisciplinary 
Center (IDC) and Maccabee Task Force, notifies users when Israel is being 
criticized online and provides them with the opportunity to fight back against 
it. For instance, the app notified the pro-Israel community of an image posted 
in a pro-BDS Facebook group that compared Zionists to insects that Facebook 
initially refused to remove when someone reported it. 


fl< ; J 


Pi 

•jn-iw’ maunn niVya lvnl 'inann 'npin ] 







A lesson in hasbara 

What turted as small Inltlatlvea during Operations Pillar of 
Defense and Protective Edge has turned Into a well-oiled civilian 
PR machine; thousands of students In Israel—most of them 
volunteers—wage a daily, unending battle over Israel's image 
online; their new app has thousands of users worldwide who 
defend Israel online: and you too can lend a hand. 

ReuvenWetss | Published 062717.0901 ooo 

in November 2012. while the IDF was flghtwg Operation Pilar of Defense m 
the Gaza Strip and residents m 1W Aviv Rishon Lezion and Jerusalem suffered 
rocket fire on their city for the first time Yarden BervYosef 29 was a second 
year law and government student at the Interdisciplinary Center Herzkya (IDC) 

During the operation, he encountered a lot of onane hoswty against Israel, and 
felt he could no longer sit tty by He recnmed several of ws mends from the 
international School at the IDC. and together they formed a makeshift 
operations room, where they started commenting on online articles that were 
slandering Israel and defending the country’s name and actions 



"UNDER THE RUSPICES OF THE ISRRELI-RMERICRN COUNCIL 
[IRC] RND THE INTERDISCIPLINARY CENTER [IDC],... RCT.IL 
HRS QUICKLY TURNED INTO ONE OF THE FASTEST GROWING 
ISRAEL RDVOCRCY GROUPS EVER.” 

THE TIMES OF ISRHEL, JULY 2017 
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